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Social Media… 
• is a mandatory approach for all Horizon 2020 projects.  
• allows you to reach an extremely wide — but also 

targeted — audience. 
• to share short comments and make announcements 

that immediately reach your audience.  
• can be used for both communication and 

dissemination. 

Social Media 

Seite 2 



3. April 2019 
Julia Fleck 

SUFISA 

Hochschule für nachhaltige Entwicklung Eberswalde ∙ Schicklerstraße 5 ∙ 16225 Eberswalde 

© HNEE, Ulrich Wessollek, 2018 

Communication vs. Dissemination 
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Twitter – What can you post? 

• Text of up to 280 characters plus pictures, videos. 
Added links count as 23 characters! 

 
• Retweet other tweets with or without your own 

comment. 
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Hashtags # 

• Create a project hashtag to group conversations related to your 
topic. (#SUFISA_eu) 

• Hashtags make it easier for users to locate specific content or 
topics.  

• A hashtag is like a label that clusters and links similar content.  
• Using a hashtag makes the keyword in the post searchable. 
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#SUFISA_eu 
#H2020 
#HorizonEU 
#sustainability 
#sustainableFood 
#ruralinnovation 
#agriculture 
 

#sustainableFishery 
#ruralCommunities 
#smallFarms 
#researchEU 
#FutureofCAP 
#CAPreform 
#EURuralDev 
  



3. April 2019 
Julia Fleck 

SUFISA 

Hochschule für nachhaltige Entwicklung Eberswalde ∙ Schicklerstraße 5 ∙ 16225 Eberswalde 

Handles @  

• Unique user name mainly used to identify a person or 
a project’s account.  

• To send a direct reply to someone, by starting your 
message with their handle.  

• To link to someone else’s account (known as a 
'mention') by using their handle elsewhere in your post.  
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@sufisa_eu 
 
@EU_H2020 
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Some of the SUFISA Follower 
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The SUFISA Twitter Account 
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Tweet Example with Link 
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Tweet Example with Picture 
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Retweet Example 
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Deciding who is in charge  

• The whole team can contribute to the social media 
activities, but 

• It is recommended to designate one person to be in 
charge for posting the information and communicate 
with the audience.  

• To reach the widest possible audience, identify others 
in your consortium who are already using social media. 
Invite them to retweet and share the project’s posts 
with their audiences.  
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The SUFISA Tweets Collection Table 
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Tweet  
What?  Upcoming event/ conference/ fair/ workshop you are 

organizing or taking part in. 
 Event that will take place or has recently taken place. 
 Achievements of someone from the team or your 

institution (e.g. awards). 
 Publications of you / your team/ your institution. 
 Other interesting publications/ news/ studies that you 

have come across lately and want to share. 

  

Where?  Additional info on place   
When?  Additional info on time   
Who?  Which other institutions/ projects/ partners are 

involved/ participating? 
  

Attachments  Pictures 
 Link to document downloads 
 Link to event webpage 

  

Text  If you have a suggestion for how the text may look like, 
please add here.(max. 280 characters) 

 Otherwise I will formulate something. 

  

Hashtags #  If you have suggestions for hashtags, please add them 
here. 

  

Handles @  If you know handles (twitter links) of involved 
institutions/ projects/ partners, please add them here. 
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Measure Impact and Performance  

• Number of clicks, likes, shares, tags, video views, new followers, 
profile visits, engagement rates etc. 
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Align all your communication channels 

• Create a connection between your social media and 
your project website, e.g. by posting 'live' tweets on the 
project website.  

• Make sure all your offline information on your project 
(leaflets, flyers, publications, etc.) includes prominent 
reference to all the online sources.  
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Reference 
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http://ec.europa.eu/research/participants/data/ref/h2020/other/grants_manual/amga/soc-med-guide_en.pdf 
 
 

http://ec.europa.eu/research/participants/data/ref/h2020/other/grants_manual/amga/soc-med-guide_en.pdf
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